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Goals and Challenges

▪ Marketing goals are obvious:

▪ create sales leads by making potential buyers aware of products

▪ strengthen the brand

▪ Challenges for platforms:

▪ make the platform highly popular among relevant people

▪ get their attention for product information

▪ make suppliers aware of possible marketing benefits

▪ Challenges for marketing people:

▪ get an overview on available platforms

▪ understand their strengths and limitations

▪ finally use budget to what works!
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Buyer’s Guides

▪ Basic concept: directly address people looking for products

→ serve an existing need!

▪ Grant free basic supplier entries and paid improved entries.

▪ Conditions for success:

▪ usefulness for potential buyers:

▪ wide range of suppliers

▪ comprehensive data (e.g. product information)

▪ accurate data (e.g. list only real suppliers)

▪ convenient handling and other feel-good factors

▪ high traffic volume: resulting from

▪ being useful (ideally not only for supplier search, but every day!)

▪ being well known
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Buyer’s Guides

▪ Most buyer‘s guides fail

▪ in terms of traffic volume (not just on unrelated parts of a website!)

▪ typical reasons: not sufficiently useful resource, poor quality data

Caution: totally overblown traffic numbers are frequently found,

e.g. including data from irrelevant parts of website!

▪ Marketing people could and should check this,

at least for running campaigns:

▪ hard to verify traffic on marketing platform, but:

▪ can monitor referral traffic to supplier website (on own web server),

which is ultimately key for success!

▪ The clearly leading buyer’s guide: RP Photonics Buyer’s Guide
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Two Powerful Resources, Uniquely Combined:

Encyclopedia Buyer's Guide

Article on fiber amplifiers ↔ Suppliers for fiber amplifiers

Article on OCT ↔ Suppliers for OCT equipment

Article on spectrometers ↔ Suppliers for spectrometers

(>1000 articles) ↔ (for >700 products)

And your product descriptions can appear in both parts!
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Encyclopedia  Buyer’s Guide

with one click, get to the 

corresponding

buyer‘s guide page

get scientific & technical 

background information
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Qualities of RP Photonics Buyer’s Guide

▪ For potential buyers:

▪ unique feature: intimate connection with

enormously popular encyclopedia (>200’000 page views per month)

▪ comprehensive and high quality supplier data

▪ optimized usability (design, speed etc.) → just feels good!

▪ high privacy standards

▪ For advertisers:

▪ global popularity

▪ strong referral traffic (quantity and quality)

(clearly superior to any competitor)

▪ ad package as comprehensive solution

▪ diligent service, minimizing complexity and workload
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The Ad Package Works

Suppliers with the ad package get much more referral traffic to their websites:

You can get thousands of additional referrals per year,

which leads to very moderate cost per lead.



9

How Does the Ad Package Work?

The essential feature is: publish product descriptions

▪ on your company profile page

▪ in supplier lists for all of your products

▪ in related encyclopedia articles

Note:

▪ Lists of suppliers for a product often contain >50 suppliers

→ user needs to compile a short list – but based on what?

On product descriptions!

▪ Primarily those suppliers get visits to their websites.
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Get Started

▪ Contact me. You will get diligent help from me personally.

▪ Start with a test for 3 or 6 months – currently with

25% corona virus crisis discount.

▪ The gathered statistical data will be outstanding

→ easy decision on prolongation for further 12 month,

and possibly dropping other expenses.

▪ Can further optimize your entries at any time.


